Read the full COP 2012 Report from Tetra Pak at

http://sustainability.tetrapak.com/
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Through training, smallholder farmers can be helped to increase yield and improve the
quality of locally produced milk. Read more in the food availability chapter

PROTECTING FOOD, PEOPLE, FUTURES

The Tetra Pak brand is founded on a promise: PROTECT WHAT'S GOOD
At its core, that’s about protecting food which has long lain at the very heart
of our business agenda. But it goes further: it is about protecting people:
our employees, the communities in which we operate, and society. And it is
about protecting futures; by developing the products and services that will
support the future growth of our customers, and by acting and
operating in ways that best protect the future of our planet.

READ MORE

SUSTAINABILITY AS BUSINESS DRIVER

Many years ago we outlined our vision: to make food safe and available,
everywhere. In today’s fast-changing world, with its growing population and
rapidly developing emerging economies, that vision has never been more
relevant — or urgent. But in the face of such pressing challenges as climate
change and dwindling natural resources, we need to ensure that we meet
this escalating need in the most sustainable manner.

READ MORE
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FIND OUT MORE ABOUT OUR PROGRESS IN THE DIFFERENT CHAPTERS OF THIS UPDATE
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